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FARM BUREAU AT THE TABLE
Dear Farm Bureau Member,
As we close out one year and move to the next, it is a great time to reflect upon what
makes our organization stand out in the crowd. What makes Minnesota Farm Bureau
special is our 78 county and regional Farm Bureaus, our 28,685 members, our 15 staff
members, our 13 board of directors, and the structure that allows Minnesota to work with
all 50 states and Puerto Rico as part of the American Farm Bureau Federation to shape
agriculture’s future with and outside of our state borders.
Whether Farm Bureau is making a difference in their local community, developing leaders,
shaping policy or providing essential promotion of our industry, Farm Bureau excels
because of this grassroots structure and the passion of our membership.
This past year still had lingering effects from the ongoing pandemic. Our work continued
to be altered and adjusted, our leaders engaged in new ways and the impact was strong.
> As policy initiatives were presented, Minnesota Farm Bureau was heard. We were
heard through written testimony, phone calls, virtual hearings and one-on-one
meetings with elected officials.
> When our largest leadership conference was postponed due to COVID restrictions,
our team rallied and created an epic conference six months later.
> With a pause to the Minnesota State Fair in 2020, Minnesota Farm Bureau took
the opportunity to make some changes to our exhibit building. What started out
as a few maintenance items, turned into completely fresh messaging and signage,
displays and a one-of-a-kind experience for the fairgoer.
As we turn the page into a new fiscal year, we have firm footing with a deeper
understanding of what Farm Bureau needs for the future and a respect for the traditions
that we hold near and dear. Thank you to each and every one of you for assisting in making
this past year a huge success. It has been a pleasure to attend meetings and events with
our membership and we look forward to gathering safely in 2022.

Sincerely,

Minnesota Farm Bureau
Board of Directors
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O U R MI S SI ON

Minnesota Farm Bureau is an advocate for
agriculture driven by the beliefs and policies
of our members.
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A DVOCACY
Minnesota Farm Bureau Federation continues to be the trusted
voice for Minnesota farm and ranch families. Farm Bureau’s
dynamic strength stems from our members at the grassroots
level. Minnesota Farm Bureau Federation brings resources
together to work with elected officials, government agencies
and others as needed, to find solutions to problems and
address key issues in agriculture.

When it comes to advocacy, your
voice is stronger when you’re a part
of Farm Bureau.
As we have all made changes during the pandemic, we
have continued to give our members an effective voice in
the political arena. Through greater emphasis on enhanced
member education and engagement, increased contact with
elected and appointed officials, improved communication
strategies and policy development, our Public Policy program
serves and protects our member’s interests.
To best advocate the policies developed by our members,
MFBF engages with our members by surfacing ideas and
identifying actionable policy proposals for policy development,
involving members to accomplish issue focus areas through
policy implementation, and to successfully build relationships
with elected and appointed officials.

Broadband Grant Program to increase broadband
throughout the state. This was the largest investment in
the program’s history.
> Minnesota Farm Bureau supported legislation and
testified before lawmakers, alongside our agriculture
partners, on the important role renewable fuels can play in
an immediate reduction in greenhouse gas emissions. Six
million dollars for biofuel infrastructure grants to retailers
to offer higher ethanol blends in the next two years and
another six million dollars were included in the agriculture
budget for the next two years with additional funding in
FY2024-2025.
> Continued funding for the Agricultural, Research,
Education and Extension Technology Transfer Program
(AGREETT) which supports agricultural research
investments at the University of Minnesota working on
clean water, crop and livestock productivity, microbial
science, soil fertility, agricultural technology, pest
resistance and climate change.
> Minnesota Farm Bureau joined with our partners to
oppose proposals that would have increased the fee on
gross sales for agricultural pesticides, added a new label

Identifying Priority Issues

to treated seed sold in Minnesota and added a provision

Following the voting delegate session during our Annual
Meeting, the MFBF Board of Directors sets policy focus areas
for the year. For 2021, MFBF highlighted issues impacting
broadband, climate change and the environment, food supply,
healthcare, research and investment, tax policy, transportation
infrastructure, and the workforce as our areas of focus.
Throughout COVID and now facing ongoing challenges
from the drought, agriculture has been facing financial and
emotional challenges. MFBF has led in addressing these
challenges by identifying opportunities to support our farmers,
ranchers and rural communities.

ethanol. None of these provisions were included in final

Policy Implementation
Even though 2021 continued to look different than what
we are used to, MFBF advocated on behalf of Farm Bureau
members to advance our policy priorities and connect with
elected officials even during a legislative session held entirely
over Zoom. At the state legislature, MFBF had a successful
session implementing our priority issues:
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> $70 million was appropriated to the Border-to-Border

to seed law that treated seed cannot be used to produce
legislation.
> MFBF worked to ensure that a tax bill included state
tax exclusion for federal Paycheck Protection Program
(PPP) forgivable loans as well as fixes to Section 179 that
eliminates the state addition for carryovers for property
placed into service prior to year 2020.
> An additional $200,000 was provided for farm safety
grants and outreach programs.
> $100,000 was appropriated for mental health outreach
and support for farmers and communities, including a 24hour hotline and other educational outreach.
> A $7.27 billion transportation bill that funds local bridge
improvements, increased funding for town roads, and

assistance for small cities without changing the gas tax

challenges as they work to provide a secure food supply

to be indexed for inflation.

for our nation. Farm Bureau members led the charge

> Funding was set aside for the design and creation of a meat
cutting and butchery training program at two-year colleges
in the Minnesota State Colleges and University System.

to protect stepped-up basis and other important tax
provisions during difficult budget negotiations in 2021.
> Farm Bureau is urging EPA to recognize the burden that
overreaching regulations place on farmers and ranchers

At the federal level, Farm Bureau continues to be the leading
voice in agricultural policy.
> Farm Bureau is seeking an approach to ensure a legal and
reliable long-term workforce that enables agriculture to
remain competitive.
> Farm Bureau is working to increase resources to expand
rural access to broadband service.
> Farm Bureau is leading the way in policies that reduce
emissions, enrich the soil and protect our water and air,
all while producing more food, fiber and renewable fuel
than ever before.

and to not write the term “navigable” out of Clean Water
Act regulations.

Political Action
> MFBF has a state and a federal Political Action
Committee (PAC). Our endorsement process includes
face to face candidate interviews with local Farm Bureau
members, with the final endorsement decisions made
by the State PAC Committee. This endorsement process
allows for county Farm Bureaus to build relationships
with their elected officials before they walk the halls of
the Capitol.

> Farm Bureau is working to ensure a tax code that
provides certainty and recognizes their unique financial
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E NGAGEMENT
Agricultural Safety

The Minnesota Farm Bureau Federation (MFBF) strives to provide
consistent, effective, timely, intriguing information to members
and the media. Our goal is to effectively engage in meaningful
conversations with consumers and influence food system
stakeholders as we share the gate to plate story with consumers.

Promotion and Education Committee
Farm Bureau worked closely with local Promotion & Education
(P&E) members and with the state P&E Committee to assist
in developing agriculture literacy programming, engaging
consumers and promoting a positive image of agriculture.
The MFBF P&E Committee met to determine their goals and
activities for the year and reviewed them quarterly at their
meetings. The P&E program goal is to surface and engage new
and current members by providing leadership, educational tools
and networking opportunities to enhance involvement within
Farm Bureau and help members share their personal farm
stories on social media and other communication platforms.

Agriculture Literacy
County and regional Farm Bureaus participate in a variety of
agriculture literacy activities throughout the year. The Food
Awareness Program in February and March are intended to
bring awareness to food – from the farmers who grow and
raise our food, to food safety and availability. Agriculture in the
Classroom is a great way for our volunteer leaders to connect
with school aged children through hands-on activities, virtual
learning, farm tours and Breakfasts on the Farm events.

For farmers and ranchers, agricultural safety is their best
investment. MFBF’s Promotion & Education (P&E) Committee
promotes agricultural safety and health in rural communities
across the state. An intentional focus the first week of March
the Agriculture Safety Awareness Week Program. We created
and distributed tips that was used on social media and on radio
stations across our state significantly increasing our outreach.

“Who knew that stopping at the
Minnesota Farm Bureau building
I’d learn so much about agriculture!”
—A state fair attendee

Minnesota State Fair
Farm Bureau rolled out a new exhibit at the Minnesota State
Fair, with the theme – Farmers Produce More than Produce.
The newly renovated display focused on sharing agricultural
facts about products that consumers find at the grocery
store, understanding common agricultural myths and the
truth behind them and the opportunity to meet farmers
from across Minnesota. The exhibit was complete with 2-D
decoder displays and glasses, Minnesota ag trivia games, MFBF
recognition of Centennial and Sesquicentennial farm families,
membership information and a grocery store scanner checkout
featuring information about several Minnesota products.

FAST FACTS
86 Members

Throughout the 12 day state fair, 86
members volunteered and we distributed
13,000 educational give-aways.
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$35,000 distributed
Approximately $35,000 was distributed to 41 county Farm
Bureaus. The final reports submitted by the counties, indicated
additional funds were leveraged from outside partnerships such
as FFA, 4-H, local agriculture businesses, and other organizations.
Over 56,000 people were directly impacted by the programs.
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110 Volunteers

To date, over 110 volunteers have taught
valuable safety messages at 15 events. We
estimate these volunteers have reached over
2,000 youth and over 200 adults with safety
education this year.

15,000 in attendance
Nearly 15,000 people attended Breakfast on the Farm events.
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LEADERSHIP
The Minnesota Farm Bureau Federation (MFBF) strives
to develop strong leaders that will effectively serve our
organization, their communities and their families. There
are a wide range of programs offered through the state and
counties.

Young Farmers and Ranchers (YF&R) Program
MFBF Young Farmers & Ranchers (YF&R) program includes
both men and women between the ages of 18-35. The
objective of the YF&R program is to surface and engage
new and current young members by providing leadership,
educational and networking opportunities to enhance
involvement within the Farm Bureau organization.
`

Collegiate & YF&R Leadership Contests

Contests are one way to help develop leadership skills in
our YF&R members. Contests are held in three areas for
contestants at the state level. The YF&R Committee works with
college programs to host Collegiate Discussion Meets across
the state. Minnesota had two YF&R Contest participants and
one Collegiate Discussion Meet participant that advanced to
national competition.

65

Farm Bureau YF&R chairs and 63 county

Farm Bureau P&E chairs participated in the LEAP
Conference held in July.

At the state level,

9 members

competed in the Discussion Meet contest for a
chance to be selected as one of the Top Eight at
the MFBF Annual meeting.

LEAP Conference
Nearly 200 Farm Bureau members from across the state
attended the joint MFBF and South Dakota Farm Bureau
LEAP Conference, July 16-17 at the Sheraton Sioux Falls &
Convention Center in Sioux Falls, SD. Vance Crowe and Dick
Beardsley served as keynote speakers during the event and
provided inspirational and impactful messages to attendees
about resilience and advocacy. The conference also included
a safeTALK training for attendees and pre-conference tours of
local agriculture businesses in the area.

Historical Recognition
The Sesquicentennial Farm project, which recognizes farms
that have been in the family for 150 years or more, was
started in 2008 by the Minnesota Department of Agriculture.
They transitioned the long-term program into Farm Bureau’s
hands. The Century Farm program recognizes farms that
have been in the family for 100 years or more, is managed
jointly with the Minnesota State Fair. We coordinate with the
county agricultural societies and the county Farm Bureaus to
recognize Century Farm families at their local county fair.

436 farms

have
To date over
reached the 150-year milestone and received
recognition. Since the program’s inception more
than 11,000 family farms have been recognized.

The 2021 Leap Conference was attended by nearly

200 people from
five states.

The ag literacy “Make and Take” session provides a hands-on training. During this event, more than $2,000 was
raised as a service project along with

a plethora of school supplies.
We also raised $35,000 in sponsorship for the 2021 LEAP Conference.
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MFB FOUNDATION
BOARD OF DIRECTORS
The Minnesota Farm Bureau Federation Board of Directors serve as the
leadership of the organization and the representation of the grassroots
members of the county Farm Bureau organizations.
Kevin Paap, President
Dan Glessing, Vice President
Karin Schaefer, Secretary
Dave Johnson, Treasurer
Keith Allen, District I
Bob Roelofs, District II
Carolyn Olson, District III
Nathan Collins, District IV
Fran Miron, District V
Miles Kuschel, District VI
Shayne Isane, District VII
Tyler Nelson, Young Farmers and Ranchers
DiDi Edwards, Promotion and Education

MINNESOTA FARM
BUREAU STAFF
The Minnesota Farm Bureau staff is committed to assisting county Farm
Bureau organizations achieve our mission of being an advocate for agriculture
driven by the beliefs and policies of our members.
Administration/Finance
Karin Schaefer, Executive Director
Dave Johnson, Director of Operations
Rachel Reisig, Communications Manager
Libby Knoebel, Office Manager
Membership and Marketing Team
Robin Kinney, Director
James Dodds, Northeast Membership and Marketing Specialist
Virginia Magyar, Southeast Membership and Marketing Specialist
Dennis Sabel, East Central Membership and Marketing Specialist
Amanda Revier, Southwest Membership and Marketing Specialist
Whitney Pittman, Northwest Membership and Marketing Specialist
Public Policy
Amber Glaeser, Director
Kaytlin Bemis, Specialist
Foundation/Leadership Development
Ruth Meirick, Foundation Director
Rachael Peterson, Leadership Coordinator
Pam Debele, Education Coordinator

For more information visit fbmn.org
PO Box 64370
St. Paul, MN 55164
651-768-2100 | fbmn.org

8

20 21

YE A R I N

P HOTO S

9

1010

Farmers are dedicated to feeding America.
We are stronger together. #StillFarming

